
Trusted editorial brands



Trusted 
editorial brands 
today

Iconic 
multi-

platform 
brands

Specialist 
audiences & 
passionate 

communities

Editorial 
with 

impact



Unlock the quality advantage

The value of trusted editorial brands

Trust Brand safety Engaged 
audiences

Value creation 
& results



Why quality 
pays
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Trusted editorial leads to influence



The ‘halo’ effect: increasing brand credibility 
through quality association
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“Ads are relevant to me”
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Supermarket brands - Engagement by channel users

From passion to purchase: Put high value 
context on the plan
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Advertising 
with us 
influences the 
whole journey

74%
exposed to 

brands in print 
campaigns 

recalled seeing 
the brand

AWARENESS CONSIDERATION

+24%
Brands achieve 

considerably 
higher 

consideration 
uplift after print 

campaigns

ADVOCACY

+28%
Brands also 

achieve much 
higher 

recommendation 
after print 
campaigns
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Distribution of touchpoints by channel for grocery conversions
All users

Prioritise quality over quantity to close the 
sale
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Trusted editorial 
brands Social media Online TV Search
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newspapers
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Positive 
environments 
deliver

+35%
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Supermarket websites - conversion funnel

Context is a conversion accelerant – propelling 
buyers from inspiration to purchase
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Trusted editorial 
brands visitors
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7.7%

Food content 
consumers

Visited supermarket 
online

Checked out

100%

Non trusted editorial 
brands visitors
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+30%

+43%
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Transform your 
brand into an 
action brand

See case studies of leading brands who have grown 
awareness, increased consideration and driven sales 

through trusted editorial here

https://magnetic.media/case-studies
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Return on quality: a proven profit driver
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Share of 2024 ad revenue

Bubble size = conversion phase index

The quality shift: unlock ROI through trusted 
editorial brands

Trusted editorial brands

Search

Online 
newspapers Social

Online TV
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Invest in the quality advantage

The measurable value that trusted editorial brands deliver 

The quality 
‘halo-effect’

Truly safe, 
positive spaces

Meaningful 
customer 

connections

Proven results
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