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READERSHIP



MAGAZINES HAVE SIGNIFICANT REACH

PAMCo Apr 19 – Mar 20 (September Comscore data)

35%
Print average

Issue readership

79%
Total monthly 

reach

52%
Digital

monthly reach



MAGAZINE REACH BY GENDER

PAMCo Apr 19 – Mar 20 (September Comscore data)

71% 27% 43%87% 44% 60%

Total Magazines Print Digital

Male Female



MAGAZINE REACH BY AGE

PAMCo Apr 19 – Mar 20 (September Comscore data)

77% 24% 54%70% 41% 42%

Total Magazines Print Digital

15-34 35+



MAGAZINE REACH BY SOCIAL GRADE

PAMCo Apr 19 – Mar 20 (September Comscore data)

86% 40% 60%70% 30% 42%

Total Magazines Print Digital

ABC1 C2DE



MAGAZINE REACH 15-34

PAMCo Apr 19 – Mar 20 (September Comscore data)

24%
Print average

issue readership

77%
Total monthly 

reach

54%
Digital

monthly reach



MAGAZINE REACH ABC1 WOMEN

PAMCo Apr 19 – Mar 20 (September Comscore data)

48%
Print

91%
Total monthly 

reach

69%
Digital



MAGAZINE REACH ABC1 WOMEN 35+

PAMCo Apr 19 – Mar 20 (September Comscore data)

56%
Print

91%
Total monthly 

reach

73%
Digital



AD SPEND



SHAPE OF UK ADVERTISING EXPENDITURE

AA/WARC Expenditure report (2019 data)

Magazine advertising spend
£654.5 million

Proportion of magazine 
spend on digital
£264.1 million

40%

2.6%

Total advertising spend
£25,359.2 million



MAGAZINE INVESTMENT BREAKDOWN

AA/WARC Expenditure report (2019 data)

82% 12%

Magazine advertising spend
£654.5 million

ClassifiedDisplay



TOP MAGAZINE ADVERTISERS

Nielsen/AdDynamix 2019 data

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20



CIRCULATION



AVERAGE EDITION CIRCULATION BY SECTOR (MILLIONS)

ABC January – December 2020 (consumer titles) 
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Men's Lifestyle General

Music

Computing



ENGAGEMENT



MAGAZINES ARE CONSIDERED TIME WELL SPENT

PAMCo April 2019 - March 2020

89%
Print & 
Digital



TRUST IN MAGAZINE CONTENT

PAMCo April 2019 - March 2020

87%
Print & 
Digital



FEEL A CLOSE CONNECTION WITH MAGAZINES

PAMCo April 2019 - March 2020

72%
Print & 
Digital



MAGAZINES OFFER SOMETHING NOT AVAILABLE ELSEWHERE

PAMCo April 2019 - March 2020

75%
Print & 
Digital
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