
Market Overview



The audience
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PAMCo 4 2022 (June’21 – Sept'22) Fused with Sept'22 Ipsos iris data

73% of 15-34s

79% of ABC1s

78% of HHwC
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Magazine reach 15-34

27%
Print 

monthly reach

73%
Total 

monthly reach

65%
Digital

monthly reach
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Magazine reach ABC1

39%
Print 

monthly reach

79%
Total 

monthly reach

68%
Digital

monthly reach
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Magazine reach ABC1 women

48%
Print 

monthly reach

86%
Total 

monthly reach

75%
Digital

monthly reach
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Magazine reach HHwC

35%
Print 

monthly reach

78%
Total 

monthly reach

69%
Digital

monthly reach



Ad spend



AA/WARC Expenditure report (2021 data)

Shape of UK advertising expenditure 2021

Magazine advertising spend
£556.4 million

Proportion of magazine 
spend on digital
£297.7 million

Total advertising spend
£31,924 million



AA/WARC Expenditure report (Q2 2022 forecasts)

Shape of UK advertising expenditure 2022 forecast

Magazine advertising spend
£560.4 million (+0.7%)

Proportion of magazine 
spend on digital
£313.7 million (+5.4%)

Total advertising spend
£34,855.8 million (+9.2%)



AdIntel, Jan 20 - Dec 21

Top magazine advertisers



Engagement



Pay Attention, Magnetic 2019Solo focus = % not doing anything else at the time

58%
give magazines 
their undivided 

attention



72%
Time reading 

magazines is time 
well spent

PAMCo Bridge 1 2022 (Jan '20 - Dec '21) Fused with Nov '21 Ipsos iris data



55% 
Magazines offer 

something not available 
elsewhere

PAMCo Bridge 1 2022 (Jan '20 - Dec '21) Fused with Nov '21 Ipsos iris data



trust what they read in magazines

PAMCo Bridge 1 2022 (Jan '20 - Dec '21) Fused with Nov '21 Ipsos iris data

91%

Question rebased to exclude neither agree/disagree to represent those with a position



PAMCo Bridge 1 2022 (Jan '20 - Dec '21) Fused with Nov '21 Ipsos iris data
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