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5% of 15-34s

7% of ABC1s

5% of HHwC

PAMCo Bridge 4 2021 (Oct'19 - Sept'21 print data with Sept ‘21 Ipsos iris data)




Magazine reach 15-34

29% [/59% 69%

Print average Digital

issue readership Total monthly monthly reach
reach

PAMCo Bridge 4 2021 (Oct'19 - Sept'21 print data with Sept ‘21 Ipsos iris data)



Magazine reach ABC1

39% [J/7% 64%

Print average Digital

issue readership Total monthly monthly reach
reach

PAMCo Bridge 4 2021 (Oct'19 - Sept'21 print data with Sept ‘21 Ipsos iris data)



Magazine reach ABC1 women

48% QKL% 70%

Print average Digital

issue readership Total monthly monthly reach
reach

PAMCo Bridge 4 2021 (Oct'19 - Sept'21 print data with Sept ‘21 Ipsos iris data)



Magazine reach HHwC

3% [J59% 65%

Print average Digital

issue readership Total monthly monthly reach
reach

PAMCo Bridge 4 2021 (Oct'19 - Sept'21 print data with Sept ‘21 Ipsos iris data)
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Shape of UK advertising expenditure 2020

e Total advertising spend

£23.481 million

| I | Magazine advertising spend
L= £462.6 million

Proportion of magazine

C] D spend on digital

£200.1 million

AA/WARC Expenditure report (2020 data)
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Shape of UK advertising expenditure 2021 forecast
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Total advertising spend
£29 308.3 million (+24%)

Magazine advertising spend 1.9
£562.3 million (+21.6%) .7 /0

Proportion of magazine

spend on digital 50%
£283.9 million

AA/WARC Expendit

ure report (2021 forecas ts)
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Magazine investment breakdown

Magazine advertising spend
£654.5 million

Display Classified

12%

AA/WARC Expenditure report (2021 forecasts)



Top magazine advertisers

Haulfryn

" fobmonohmon T NEXC

PG -OREAL

AdIntel, Jan 20 - Dec 21
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98 %

glve magazines
their undivided
attention

Solo focus = % not doing anything else at the time Pay Attention, Magnetic 2019



Time reading
magazines is time
well spent

PAMCo Bridge 4 2021 (Oct'19 - Sept'21 print data with Sept '21 Ipsos iris data)
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58%

Magazines offer
.something not availabl
| elsewhere

PAMCo Bridge 4 2021 (Oct'19 - Sept'21 print data w



6 6 % trust what they read in magazines

PAMCo Bridge 4 2021 (Oct'19 - Sept'21 print data with Sept *21 Ipsos iris data)
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