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“CONSUMERS THAT ARE 
EMOTIONALLY 

CONNECTED TO A 
BUSINESS SPEND TWICE AS 

MUCH AS HIGHLY 
SATISFIED CUSTOMERS”

Harvard Business Review, 2019





CHANGE THE 
FACE OF 
BEAUTY

MAKE A 
DIFFERENCE

ADVERTISING 
FOR GOOD





NEGATIVE 
INNER 
CRITIC

ONE SIZE 
FITS ALL

SHORT 
TERM FIXES

FOCUS 
ON OUTER 

SHELL

ONLY 4% OF WOMEN FEEL BEAUTIFUL…

Sources:  Project Body Love Research, SuperHuman and Hearst Panel and desk research



CHANGING THE WAY WE TH INK,  FEEL  AND SPEAK

FOR US  AND FOR FUTURE GENERAT IONS

ABOUT OUR BODIES



ADDRESS NEGATIVE LANGUAGE

SUPPORT A POSITIVE MINDSET

FUTURE PROOF
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Research

Editorial

Influencer 
integration

Social 
support

Women’s 
Health Live

Hearst 
Pledge

Podcasts

E Learning

PR

Co-
created 
content



Address 
negative 
language



Support a 
positive 
mindset





Support a 
positive 
mindset

Cognitive 
strategies

Body 
functionality

Connect 
with nature

Mindful 
breathing 
exercises



Future proof





Uplift of 

37%
in amount of 
women with 
high body 

confidence

EVERY
age group 

saw increases

Sources:  Project Body Love Research, SuperHuman and Hearst Panel

Halved
claims that 

nothing had 
an impact

1 in 2
said the 

content made 
them feel 

happy



77%
more likely to agree 
P&G ‘helps me feel 
more positive about 

myself’

Sources:  Ad effectiveness research, 2019 & 2020

69%
more likely to say 

they are ‘very likely’ 
to buy P&G



USE ADVERTISING FOR GOOD

CHANGE THE FACE OF BEAUTY

MAKE A DIFFERENCE





THE BRIEF

Brand engagement

Millennials and Gen Z’ers

Drive purchase



90%
WANT TO KNOW 

MORE ABOUT
SUSTAINABILITY



See DoKnow



79%
CLOTHES LOOK AND 
SMELL BETTER WITH 

COMFORT

5,149
ATTENDEES 

OVER 5 DAYS

1.4M
WOMEN 24-45

21
ARTICLES

2 IN 3
PURCHASED OR 

PLAN TO 
PURCHASE
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