


We share some of the same challenges







The unhelpfulness of dichotomy



Is this the whole truth?
Here are a few ČHome Truthsč



The store and print are still relevant



Online businesses are going physical



Evolution not revolution



What is the role of magazine media?



Methodology





£



Shortlisting



Magazines can get you on the shortlist



Magazines narrow the brands under consideration



Magazines influence preferred brands



The power of magazine and review sites combined



How can magazine brands help home interiors 
and tech brands with their current challenges?



Brands are worth paying more for



Magazine advertising can maintain and boost 
consumer budgets




