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We share some of the same challenges
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The unhelpfulness of dichotomy



Is this the whole truth? ¢
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The store and print are still relevant

8 5% of sales still touch a store

6 6% of people read magazines each month

Source: Grimsey review, PAMCo



Online businesses are going physical

facebook
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Source: Grimsey review




Evolution not revolution



What is the role of magazine media?



Methodology
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and after reading magazines and/or tech
We spoke to customers before !lJ O T T

!!J The magazines spanned lifestyle
and special interest categories

Qur specialist partners used eye tracking
to capture unconscious behaviour



Technology



Shortlisting
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Magazines can get you on the shortlist
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change their shortlisted brands

At this moment in time which brands are on your shortlist for your next <item> purchase?

Source: Home Truths Base: Those who read a magazine with ads



Magazines narrow the brands under consideration

(@A)

Up to 610/0 Up to 55%

refined their shortlist after reading 3 magazine

At this moment in time which brands are on your shortlist for your next <item> purchase?

Source: Home Truths Base: Those who read a magazine with ads



Magazines influence preferred brands

(A

64% 667

changed their preferred brand after reading 3 magazine

Out of the brands you are considering for your next <item> purchase which ONE is your favourite?

Source: Home Truths Base: Those who read a magazine with ads



- The power of magazine and review sites combined

L (@)

% Sk Sededke

48% 36% 4% 43% 52% 66%
Magazine Review site Magazine and Magazine Review site Magazine and
review site review site

Proportion 90% certain or more they will buy favourite brand

Source: Home Truths Base: Those who read a magazine with ads and a review website



How can magazine brands help home interiors
and tech brands with their current challenges?
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. Brands are worth paying more for
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Thinking about <brand> for your next <item> purchase, how well do the following words describe it?

Base: Those who read a magazine with ads and planning to buy home

Source: Home Truths interiors or tech



Magazine advertising can maintain and boost
consumer budgets
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