


GROWTH IN 
PRINT MIGHT BE 
FLAT BUT DIGITAL 

IS GROWING  
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Source: Source Frontline Distribution. 





Source: comScore. MMX MP/MoMX Audience Duplication Reports. May 2016. Net (unduplicated) reach across all titles. Base: All Magnetic media member digital assets (titles with a print 
equivalent listed on NRS). Full title list available on request 





Source: Magnetic/SocialFlow, April 2016 
Base: 110 Magnetic Media member print brands with a presence on social media, list available on request 





Sources: Moments that Matter 2015 



  



Source: The Rules of Attraction Study 2015, Brand Buzz Survey 2013, PPA Magonomics 2012 
  
  
 





Source:  Magnetic/Millward Brown 2015  
MDI Measure: Magazines n=22, TV = 83, Newspapers n=32, Online Display n=68, Radio n=29, OOH n=59, Cinema n=28, Online video n=9 *Low base size 



 



Source: Metrics that Matter 2016 



 




