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Influencers are
increasingly being
used in the media
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The influencer landscape is evolving

Micro-influencer marketplace Tribe launches in UK with
Motit Hennessy, Selfridges and Burt's Bees

L'Oréal: how influencers are ‘challenging’ the
way it creates products and campaigns
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Influencer marketing Is not a fad
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Measuring ROl on Influencer
Marketing

Overview

What's the state of influencer marketing in
20177




. And increasingly attracting marketing spend

{84%?

of marketing professionals worldwide
expect to launch a campaign involving an
influencer in the next 12 months



~ Our Hypothesis and questions




" We explored three different sectors




 What we did

Magazine media: oo, - -
$ “  authors who describe themselves as any of the o %5 Epe po.tentllal ?E%d'er_fe o
%g following in their bio: ! Resch ¢ 3.0”9'”3 aUh gr _
. $ A Magazines S, s audience reacnead via

A Magazine Editors/Journalists/Columnists < retweets

the number of

$ * Interactions

$ Engagement ¢ ((replies/likes/retweets)

., S anindividual post
generates

Bloggers:
H ¢ Authors who describe themselves as bloggers or
0] ¢ linked to their own blog in their Twitter bio

Motoring: We also analysed Newspapers & Journalists as
identified by their twitter bio
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éMagazines and bloggers make a strong contribution to the
overall activity during London fashion week

Magazines Blogs
e, otors whoidertyss (@ QAo Consuers
Journalist/editor/columnists bloggers in bio or link to blogs posting about #LFW

Source: 2CV | Pulsar (Twitter, Forums, News & Blogs + Facebook for Beauty)



“ Magazine brands fashion & beauty content matched and
was larger than the reach of bloggers

Total Posts

Reach Score

Source: 2CV | Pulsar (Twitter, Farums, News & Blogs + Facebook for Beauty) *Reach score: the potential audience of the original author + audience reached via retw



Magazine content in the fashion world is more likely to
be shared than that of bloggers

[ N )
o ¢ ® o
.. .. .° e® 0, .,
@ PY o S
[ o °® °
o ® .. ..
o [ °
o .. ®e o0 ® ¢
(] ®oe® o
'~ Y " Y Y =Y =
'Y " Y Y
8 Interactions 2 Interactions Per . 4 Interactions 2 Interactions Per
Per Post Average Post Average g Per Post Average Post Average

Source: 2CV | Pulsar (Twitter, Forums, News & Blogs + Facebook for Beauty) *2CV data based on a comparison of the top 50 magazine brands vs top 50 fashion bloggers



